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Purpose

The purpose of this document is to communicate the required Career and Technical Education
(CTE) academic standards for the Marketing Services Program of Study. The academic standards in
this document are theoretical and performance based. The standards contain content from
multiple state departments of education, the College Board, and a number of marketing services
certifications and have been reviewed and vetted by members of the Maryland business and
industry community.

In addition to academic standards, the Maryland State Department of Education (MSDE) has
incorporated into this document Labor Market Information (LMI) definitions and explanations for the
Program of Study; program aligned Industry Recognized Credentials; and Work-Based Learning
resources and requirements by course level.

This document is intended for use by educational administrators and practitioners. A similar document
is available for each state-approved CTE Program of Study.

Maryland State Department of Education | 4
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Sources of Standards

The course standards for Marketing |, I, Ill, and IV are informed by a combination of authoritative
resources that provide comprehensive insights into entrepreneurship, project management, and
business operations.

Below is a list of these sources, along with descriptions, their applications in course development, and
corresponding web links:

1.

National Business Education Association (NBEA) Standards

A

C.

Description: The NBEA provides comprehensive national standards for business education,
covering ten content areas including marketing. These standards outline what students should
know and be able to do in business education.

Usage: The NBEA standards serve as a foundational framework for developing course
objectives and ensuring alignment with national expectations for business education.

Source: National Business Education Association

Advance CTE's National Career Clusters® Framework

A

C.

Description: Advance CTE offers a framework that organizes career and technical education
into 14 clusters, including Marketing & Sales. This framework provides a structure for designing
high-quality CTE programs.

Usage: The framework guides the structuring of course content to align with industry-
recognized career pathways and competencies in marketing and sales.

Source: CareerTech

Common Career Technical Core (CCTC) Standards

A

B.

C.

Description: The CCTC provides a set of rigorous, high-quality standards for CTE that are shared
across states, ensuring consistency in career readiness expectations.
Usage: These standards inform the development of course curricula to ensure students acquire
the skills and knowledge necessary for success in marketing careers.

Source: Digital Promise

Texas Essential Knowledge and Skills (TEKS) for Career and Technical Education

A

B.

Description: TEKS outlines the state standards for what students should know and be able to
do in various subjects, including marketing, at each grade level in Texas.

Usage: TEKS provides specific guidelines for course content and student expectations, ensuring
alignment with state educational standards.

Source: Texas Council for Economic Education

Maryland State Department of Education | 5
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A

C.

A

B.

C.

A

B.

C.

New York State Business and Marketing Learning Standards

Description: These standards provide specific performance indicators for business and
marketing careers, supporting national standards and offering guidance for program
development.

Usage: They serve as a reference for aligning course content with state-specific expectations
and industry requirements.

Source: New York State Education Department

Hootsuite Social Marketing Certification

Description: This certification validates foundational skills in social media marketing, including
campaign creation, content scheduling, and performance analysis.

Usage: Prepares students for entry-level social media marketing roles by equipping them with
practical skills for managing social media platforms.

Source: Hootsuite Academy

Google Ads Certification

Description: This certification demonstrates proficiency in creating and managing Google Ads
campaigns, including search, display, and video advertising.

Usage: Equips students with industry-relevant skills in online advertising to promote products
and services effectively.

Source: Google Skillshop

8. Google Analytics Individual Qualification (GAIQ)

A

B.

C.

Description: This certification validates the ability to use Google Analytics tools to measure
website traffic, understand audience behavior, and optimize marketing strategies.

Usage: Enables students to analyze and interpret data to improve marketing campaign
performance.

Source: Google Skillshop

9. HubSpot Content Marketing Certification

A

B.

C.

Description: This certification covers content creation, storytelling, and inbound marketing
strategies to attract and engage audiences.

Usage: Provides students with advanced skills in developing and executing effective content
marketing strategies.

Source: HubSpot Academy

10. Facebook Blueprint Certification (Meta Certified Digital Marketing Associate)

A

B.

Description: This certification validates expertise in creating and managing advertising
campaigns on Facebook, Instagram, and Messenger.

Usage: Prepares students to use Meta platforms for effective social media advertising and
brand promotion.

Source: Meta Blueprint

Maryland State Department of Education |


https://www.nysed.gov/career-technical-education/business-and-marketing-learning-standards?utm_source=chatgpt.com
https://hootsuite.com/training-certifications/social-marketing-certification
https://skillshop.withgoogle.com/
https://skillshop.withgoogle.com/
https://academy.hubspot.com/courses/content-marketing
https://www.facebook.com/business/learn/certification

Program of Study Guide: Marketing Services - DRAFT July 2025

1.

12.

13.

14.

15.

Adobe Certified Professional (ACP) in Photoshop

A

B.

C.

Description: This certification validates skills in photo editing, design, and visual content
creation using Adobe Photoshop.

Usage: Prepares students for roles in marketing and design by teaching them to create
professional visuals for campaigns.

Source: Adobe Certified Professional

Adobe Certified Professional (ACP) in lllustrator

A

B.
C.

Description: This certification demonstrates proficiency in creating vector graphics for
marketing assets like logos, infographics, and advertisements.

Usage: Equips students with the skills to design professional branding materials.
Source: Adobe Certified Professional

Microsoft Excel Certification (MOS: Excel)

A

B.

C.

Description: This certification validates skills in managing and analyzing data using Microsoft
Excel.

Usage: Prepares students to use Excel for organizing data, performing calculations, and
creating visualizations to inform marketing decisions.

Source: Microsoft Office Specialist (MOS)

Tableau Desktop Specialist Certification

A

B.

C.

Description: This certification demonstrates proficiency in creating visual dashboards and
interpreting data using Tableau software.

Usage: Enables students to commmunicate marketing insights effectively through visual
storytelling.

Source: Tableau Certification

Google Data Analytics Professional Certificate

A

B.

Description: This certificate provides comprehensive training in data analysis, including data
visualization, SQL, and decision-making processes.

Usage: Equips students with advanced data analysis skills for market research and campaign
optimization.

Source: Google Career Certificates

Maryland State Department of Education |
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Course Descriptions

Course Level Course Information | Description

Required Core:

Course 1

Required Core:

Course 2

Optional Flex:
Course 1

Optional Flex:
Course 2

Marketing |

SCED: <XX>
Grades: 9-12
Prerequisite: None
Credit: 1

Marketing Il
SCED: <XX>

Grades: 10-12
Prerequisite:
Marketing |

Credit: 1

Marketing Il
SCED: <XX>
Grades: 11-12
Prerequisite:
Marketing | and Il
Credit: 1

Career Connected
Learning |

SCED: <XX>
Grades: 11-12
Prerequisite:
Marketing I and Il
Credit: 1

July 2025

This course introduces students to the fundamentals of
entrepreneurship and small business management,
focusing on identifying opportunities, developing
strategies, and securing financing to launch a business.
Students will explore the role of small businesses and
startups in driving innovation and supporting economic
growth.

Marketing Il builds on the foundational skills of Marketing
| by introducing students to data-driven marketing
strategies, intermediate social media advertising
techniques, and enhanced brand design practices.
Students will explore market analysis and consumer
behavior while leveraging tools to inform decision-making
and optimize marketing campaigns.

Marketing Il builds on the skills from Marketing Il and
emphasizes advanced marketing strategies, including
data visualization, advanced campaign design, and
strategic content marketing. Students will use tools like
Tableau and Google Data Analytics to refine decision-
making and optimize marketing initiatives.

This flexible, work-based learning course introduces
students to real-world applications of classroom
knowledge and technical skills through on-the-job
experiences and reflective practice. Students engage in
career exploration, skill development, and professional
networking by participating in youth apprenticeships,
registered apprenticeships, pre-apprenticeships,
internships, capstone projects, or other approved career-
connected opportunities. Variable credit (1-3)
accommodates the required on-the-job training hours
and related instruction. By integrating industry standards,
employability skills, and personalized learning goals,
Career Connected Learning | equips students to make
informed career decisions, develop a professional
portfolio, and build a strong foundation for success in
postsecondary education, training, or the workforce.

Maryland State Department of Education | 8
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Course Level . Description

Optional Flex: Career Connected
Course 3 Learning Il
SCED: <XX>

Grades: 11-12
Prerequisite: Career
Connected Learning
I

Credit: 1

Building on the foundational experiences of Career
Connected Learning |, this advanced work-based learning
course provides students with deeper on-the-job practice,
leadership opportunities, and refined career exploration.
Students continue to enhance their technical and
professional skills, expanding their industry networks and
aligning personal goals with evolving career interests.
Variable credit (1-3) remains aligned with the required
training hours and related instruction. Through elevated
responsibilities and skill application, Career Connected
Learning Il prepares students to confidently transition into
higher-level postsecondary programs, apprenticeships, or
the workforce.

Dual Enrollment and Career Connected Learning Experiences Must be Aligned to the CTE Core.

Maryland State Department of Education | 9
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Industry-Recognized Credentials and Work-Based
Learning

Industry-Recognized Credentials - The standards in this document are aligned to the

following certifications:

By the end of Marketing Services I: Hootsuite Social Marketing Certification, Google Ads
Certification, HubSpot Content Marketing Certification, and Adobe Certified Professional
(ACP) in Photoshop

By the end of Marketing services Il: Google Analytics Individual Qualification (CAIQ,
Facebook Blueprint Certification (Meta Certified Digital Marketing Associate, Adobe
Certified Professional (ACP) in lllustrator, and Microsoft Excel Certification (MOS: Excel)

Optional Credentials (via the Flex Course options): - Tableau Desktop Specialist
Certification, Google Data Analytics Professional Certificate, HubSpot Content Marketing
Certification (Advanced Topics), Certified Digital Marketing Professional (DMI Pro), and
Adobe Certified Professional (ACP) in Photoshop and lllustrator (Advanced Techniques)

Work-Based Learning Examples and Resources

Marketing Services I:
Career Awareness

Marketing Services II:
Career Preparation

Flex Courses:
Career Preparation

e Industry Visits

e Guest Speakers

e Participation in Career
and Technical Student
Organizations

e Postsecondary Visits —
Program Specific Site
Tours

e Mock Interviews

e All of Career Awareness
plus the following:

e Job Shadow

e Paid and Unpaid
Internships

e Paid and Unpaid
Internships
e Apprenticeships

Maryland State Department of Education
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Labor Market Information: Definitions and Data

Labor market information (LMI) plays a crucial role in shaping Career and Technical Education

(CTE) programs by providing insights into industry demands, employment trends, and skills gaps.
This data helps education leaders assess the viability of existing programs and identify
opportunities for new offerings. By aligning CTE programs with real-time labor market needs,

schools can better prepare students for in-demand careers and ensure that resources are
effectively used to support pathways that lead to high-quality, sustainable employment.

Standard Occupational Code (SOC) and Aligned Industry:

High Wage' Those occupations that have a 25th

percentile wage equal to or greater

than the most recent MIT Living Wage

Index for one adult in the state of
Maryland, and/or leads to a position
that pays at least the median hourly
or annual wage for the DC-VA-MD-
WV Metropolitan Statistical Area
(MSA).

Note: A 25th percentile hourly wage of

$24.74 or greater is required to meet

this definition.
High Skill Those occupations located within the
DC-VA-MD-WV Metropolitan
Statistical Area (MSA) with the
following education or training
requirements: completion of an
apprenticeship program; completion
of an industry-recognized certification
or credential; associate's degree,
bachelor's degree, or higher.

In-Demand Annual growth plus replacement,
across all Maryland occupations, is

405 openings between 2024-2029.

Standard Occupational Code:
11-2021: Marketing Managers

Hourly Wage/Annual Salary: 11-2021
25t Percentile: $48.26 / $100,381.00
50t Percentile: $66.13 / $137,550.00
75t Percentile: $92.92 / $193,274.00

Typical Entry-Level Education:

Advertising, promotions, and marketing
managers typically need a

bachelor's degree in a business field,
such as marketing, or in a related field,
such as communications. Relevant
courses might include consumer
behavior, market research, and art
history.

Annual Openings

T Living Wage Calculator: https://livingwage.mit.edu/states/24

Maryland State Department of Education | Tl
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Labor Market Information Data Source

Lightcast Q4 2024 Data Set. Lightcast occupation employment data are based on final Lightcast
industry data and final Lightcast staffing patterns. Wage estimates are based on Occupational
Employment Statistics (QCEW and Non-QCEW Employees classes of worker) and the American
Community Survey (Self-Employed and Extended Proprietors). Occupational wage estimates are also
affected by county-level Lightcast earnings by industry. Foundational data for the state of Maryland is
collected and reported by the Maryland Department of Labor.

Methodology for High Wage Calculations

To combine labor market data across multiple Standard Occupational Classifications (SOCs), a
weighted average approach was used to ensure accurate representation of the marketplace. Median
wages for each SOC were weighted based on their respective employment levels, reflecting the relative
demand for each occupation. This method ensures that occupations with higher employment
contribute proportionately to the overall wage calculation. Additionally, job openings from all relevant
SOCs were summed to determine the total projected demand. For example, if Mechanical Engineers
account for 67% of total employment and Electrical Engineers for 33%, their respective wages are
weighted accordingly, and job openings are aggregated to provide a comprehensive view of labor
market opportunities. This approach delivers a balanced and accurate representation of both wages
and employment demand for the program.

Methodology for In-Demand Calculations

The baseline for annual job openings, taking into account new positions and replacement positions,
was determined by taking the average of all annual job openings between 2024 and 2029 across all 797
career sectors at the 5-digit SOC code level. For the 2024-2029 period, average job openings (growth +
replacement) is 405.

Maryland State Department of Education | 12
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Course Standards: Marketing Services |

GENERAL REQUIREMENTS. This course is recommended for students in Grades 9-12.

INTRODUCTION

A

Career and Technical Education (CTE) instruction provides content aligned with challenging
academic standards and relevant technical knowledge and skills for students to further their
education and succeed in current or emerging professions.

The Management, Entrepreneurship, and Sales Career Cluster involves skills and occupations
that are essential across all industries, focusing on business administration, operations
optimization, strategic planning, workforce management, and entrepreneurship. It merges key
areas such as data management and analysis, human resources, general operations,
administrative support, project management, and organizational leadership. This Cluster
ensures that businesses across all industries efficiently meet their goals, adapt to market
changes, and maintain competitive advantage. By emphasizing entrepreneurship, this Cluster
supports the creation of new ventures, driving economic growth and innovation and making it
a cornerstone of modern economies.

The Marketing Services Program of Study is a comprehensive program that prepares students
for careers in marketing, advertising, and data analysis by integrating foundational principles
with advanced technical skills. Students will explore strategies to promote products and
services, engage customers, and build brand identity through digital technologies and
traditional methods. The program emphasizes leveraging online platforms, social media, and
email marketing to design and manage brand campaigns while using data analysis to inform
strategic decisions and optimize customer relationships.

The Marketing | course introduces students to foundational principles of marketing, including
the use of digital technologies and traditional strategies to promote products and services.
Students will explore branding, social media management, and digital content creation while
learning to manage campaigns that engage customers and maintain brand identity.

Students will participate in at least two Career-Connected Education and Work-Based Learning
experiences in this course, which might include informational interviews or job shadowing
relevant to the program of study.

Students are encouraged to participate in extended learning experiences through aligned
Career and Technical Student Organizations (CTSOs). CTSOs are a cocurricular requirement in
the Carl D. Perkins Act, and alignment to CTSO activities is an expectation for CTE programs in
the state of Maryland.

Maryland State Department of Education | 13
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3. KNOWLEDGE AND SKILLS
A. The student demonstrates the necessary skills for career development, maintenance of
employability, and successful completion of course outcomes. The student is expected to:
1. Identify and demonstrate positive work behaviors that enhance employability and job
advancement, such as regular attendance, promptness, proper attire, maintenance of a
clean and safe work environment, and pride in work.
2. Demonstrate positive personal qualities such as flexibility, open-mindedness, initiative,
active listening, and a willingness to learn.
Employ effective reading, writing, and technical documentation skills.
4. Solve problems using critical thinking techniques and structured troubleshooting

W

methodologies.

5. Demonstrate leadership skills and collaborate effectively as a team member.

6. Implement safety procedures, including proper use of software and following privacy
guidelines.

7. Exhibit an understanding of legal and ethical responsibilities in the marketing field,
following copyright laws and regulations.

8. Demonstrate time-management skills and the ability to prioritize tasks in a technical
setting.

B. The student identifies various career pathways in the marketing services field. The student
is expected to:
1. Develop a career plan that includes the necessary education, certifications, job skills, and
experience for specific roles in marketing.
2. Create a professional resume and portfolio that reflect skills, projects, certifications, and
recommendations.
3. Demonstrate effective interview skills for roles in marketing services fields.

C. The student develops technology and digital literacy skills. The student is expected to:

1.  Use technology as a tool for research, organization, communication, and problem-solving.

2. Use digital tools, including computers, mobile devices, collaboration platforms, and cloud
services, to access, manage, and create information.

3. Usedigital tools (e.g., Photoshop) to create visual content for branding and advertising.
Explore the role of social media platforms in marketing campaigns.

5. Understand ethical and legal considerations for technology use, including the principles of
data protection, copyright, and responsible technology use.

6. Use word processing and spreadsheet software for basic business documentation and
financial planning.

D. The student integrates core academic skills into maerketing services. The student is

expected to:

1. Demonstrate clear and professional communication, both written and verbal, in creating
marketing plans and presentations.

2.  Write informative and persuasive texts for advertising and branding purposes.

3. Apply basic mathematical concepts such as percentages and proportions to calculate
discounts, markup, and ROI (Return on Investment).

4. Use basic statistical methods to analyze customer surveys and market data.

Maryland State Department of Education | 14
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E. The student demonstrates the necessary skills to understand and apply core marketing
principles. The student is expected to:

1.

2.

Define marketing and its role in promoting products, services, and ideas.

Explain the marketing mix (product, price, place, and promotion) and how it supports
brand identity.

Identify current trends in digital and traditional marketing strategies, including the use of
email, social media, and influencer marketing.

Maryland State Department of Education |
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F. The student develops proficiency in digital marketing tools and social media management.
The student is expected to:

1.

Analyze the role of social media platforms in promoting brand identity and engaging
customers.

Develop a basic social media content calendar aligned with branding and marketing goals.
Demonstrate proficiency in using tools such as Hootsuite for scheduling and monitoring
social media campaigns.

G. The student demonstrates the necessary skills to create and manage advertising
campaigns. The student is expected to:

1.

Identify key components of an advertising campaign, including target audience, objectives,
and messaging.

Develop a basic digital advertising campaign using Google Ads, including setting campaign
objectives and keywords.

Evaluate the success of an advertising campaign based on metrics such as click-through
rate (CTR) and impressions.

H. The student demonstrates the necessary skills in content creation and brand design. The
student is expected to:

1.

2.
3.

Identify design principles and branding strategies used in marketing materials.
Create visually appealing and brand-consistent graphics using Adobe Photoshop.
Incorporate customer feedback to refine digital content and improve campaign
effectiveness.

I.  The student integrates academic and ethical principles into marketing practices. The
student is expected to:

1.

Demonstrate clear and professional communication, both written and verbal, when
presenting marketing strategies.

Apply mathematical concepts, such as percentages and ratios, to analyze campaign
budgets and performance.

Explain the importance of ethical advertising practices and their impact on underserved
populations.

J. The student demonstrates the necessary skills to understand the stages of the marketing
path to purchase funnel. The student is expected to:

1.

Define the stages of the marketing funnel: awareness, interest, consideration, intent,
evaluation, and purchase.

Identify how marketing strategies and tools influence each stage of the funnel.
Describe how companies generate leads and convert them into customers using the
funnel framework.

Maryland State Department of Education | 16
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Course Standards: Marketing Services Il

GENERAL REQUIREMENTS. This course is recommended for students in Grades 10-12.

2. INTRODUCTION

A

Career and Technical Education (CTE) instruction provides content aligned with challenging
academic standards and relevant technical knowledge and skills for students to further their
education and succeed in current or emerging professions.

The Management, Entrepreneurship, and Sales Career Cluster involves skills and occupations
that are essential across all industries, focusing on business administration, operations
optimization, strategic planning, workforce management, and entrepreneurship. It merges key
areas such as data management and analysis, human resources, general operations,
administrative support, project management, and organizational leadership. This Cluster
ensures that businesses across all industries efficiently meet their goals, adapt to market
changes, and maintain competitive advantage. By emphasizing entrepreneurship, this Cluster
supports the creation of new ventures, driving economic growth and innovation and making it
a cornerstone of modern economies.

The Marketing Services Program of Study is a comprehensive program that prepares students
for careers in marketing, advertising, and data analysis by integrating foundational principles
with advanced technical skills. Students will explore strategies to promote products and
services, engage customers, and build brand identity through digital technologies and
traditional methods. The program emphasizes leveraging online platforms, social media, and
email marketing to design and manage brand campaigns while using data analysis to inform
strategic decisions and optimize customer relationships.

In Marketing I, students will learn principles of process improvement using Lean Six Sigma and
apply them to business operations. Collaboration, innovation, and leadership are key focus
areas, as students work on real-world business scenarios. By the end of the course, students will
be prepared to earn the Google Career Certificate: Digital Marketing & E-commerce and/or the
Lean Six Sigma White Belt certification.

Students will participate in at least two Career-Connected Education and Work-Based Learning
experiences in this course, which might include informational interviews or job shadowing
relevant to the program of study.

Students are encouraged to participate in extended learning experiences through aligned
Career and Technical Student Organizations (CTSOs). CTSOs are a cocurricular requirement in
the Carl D. Perkins Act, and alignment to CTSO activities is an expectation for CTE programs in
the state of Maryland.

Maryland State Department of Education | 17
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3. KNOWLEDGE AND SKILLS
A. The student demonstrates the necessary skills for career development, maintenance of
employability, and successful completion of course outcomes. The student is expected to:

B.

C.

D.

1.

5

Identify and demonstrate positive work behaviors that enhance employability and job
advancement, such as regular attendance, promptness, proper attire, maintenance of a
clean and safe work environment, and pride in work.

Demonstrate positive personal qualities such as flexibility, open-mindedness, initiative,
active listening, and a willingness to learn.

Employ effective reading, writing, and technical documentation skills.

Solve problems using critical thinking techniques and structured troubleshooting
methodologies.

Demonstrate leadership skills and collaborate effectively as a team member.
Implement safety procedures, including proper use of software and following privacy
guidelines.

Exhibit an understanding of legal and ethical responsibilities in the marketing field,
following copyright laws and regulations.

Demonstrate time-management skills and the ability to prioritize tasks in a technical
setting.

The student identifies various career pathways in the marketing services field. The student
is expected to:

1.

Develop a career plan that includes the necessary education, certifications, job skills, and
experience for specific roles in marketing services.

Create a professional resume and portfolio that reflect skills, projects, certifications, and
recommendations.

Demonstrate effective interview skills for roles in marketing services.

The student develops technology and digital literacy skills. The student is expected to:

1.

2.

5.
6.

Use technology as a tool for research, organization, commmunication, and problem-solving.
Use digital tools, including computers, mobile devices, collaboration platforms, and cloud
services, to access, manage, and create information.

Demonstrate proficiency in using emerging and industry-standard technologies, including
marketing skills and applying creative techniques to create visually appealing and tasteful
products.

Understand ethical and legal considerations for technology use, including the principles of
data protection, copyright, and responsible technology use.

Use digital marketing tools and platforms for e-commerce and advertising.

Demonstrate proficiency in Lean Six Sigma tools and processes to evaluate efficiency.

The student integrates core academic skills into marketing services. The student is
expected to:

1.

2.
3.

Creating detailed marketing plans with clear, professional writing.

Develop analytical and reflective writing skills through case studies and business analysis.
Perform financial analysis using spreadsheets, including break-even analysis and profit/loss
statements.

Apply data visualization skills to interpret business performance metrics.

Research and analyze global business opportunities, focusing on cultural, economic, and
legal factors.
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E. The student demonstrates the necessary skills to apply intermediate marketing strategies
to promote brand identity. The student is expected to:

1.

2.

Analyze the impact of branding on consumer perceptions and purchasing decisions.
Explain how digital platforms such as social media, email marketing, and websites drive
brand engagement.

Develop and implement intermediate-level marketing campaigns to promote brand
awareness.

F. The student demonstrates the necessary skills to use data analysis tools to inform
marketing strategies. The student is expected to:

1.

Collect and interpret market data using tools such as Google Analytics to assess audience
behavior and campaign performance.

Analyze customer demographics, behaviors, and preferences to refine target audiences.
Use Microsoft Excel to organize, visualize, and calculate data trends, including customer
retention rates and return on investment (ROI).

G. The student develops proficiency in social media advertising strategies. The student is
expected to:

1.

2.

Plan and implement social media ad campaigns using Facebook and Instagram platforms.
Demonstrate the ability to use Facebook Ads Manager to set campaign objectives, allocate
budgets, and optimize ad performance.

Evaluate campaign metrics such as engagement rates and conversion rates to recommend
improvements.

H. The student demonstrates the necessary skills to create professional-level marketing
graphics. The student is expected to:

1.

Use Adobe lllustrator to create vector-based graphics for logos, advertisements, and
marketing materials.

Apply principles of typography, color theory, and composition to enhance visual appeal.
Develop branding assets that align with client objectives and target audience needs.

I.  The student integrates academic and ethical principles into marketing practices. The
student is expected to:

1.

Demonstrate clear and professional communication when presenting data-driven
marketing strategies.

Apply mathematical concepts such as percentages and data visualization techniques to
analyze campaign metrics.

Explain the importance of ethical advertising practices, including considerations for
underserved populations and vulnerable consumers.

J. The student demonstrates the necessary skills to apply the marketing path to purchase
funnel in campaign planning. The student is expected to:

1.

Develop campaign strategies that target specific funnel stages (e.g., awareness vs.
consideration).

Align marketing tactics (e.g., social media posts, email marketing, landing pages) to
appropriate funnel stages.

Use customer data and behavioral insights to adjust marketing messages and increase lead
conversion through the funnel.
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Course Standards: Marketing Services llI

GENERAL REQUIREMENTS. This course is recommended for students in Grades 10-12.

INTRODUCTION
A.

Career and Technical Education (CTE) instruction provides content aligned with challenging
academic standards and relevant technical knowledge and skills for students to further their
education and succeed in current or emerging professions.

The Management, Entrepreneurship, and Sales Career Cluster involves skills and occupations
that are essential across all industries, focusing on business administration, operations
optimization, strategic planning, workforce management, and entrepreneurship. It merges key
areas such as data management and analysis, human resources, general operations,
administrative support, project management, and organizational leadership. This Cluster
ensures that businesses across all industries efficiently meet their goals, adapt to market
changes, and maintain competitive advantage. By emphasizing entrepreneurship, this Cluster
supports the creation of new ventures, driving economic growth and innovation and making it
a cornerstone of modern economies.

The Marketing Services Program of Study is a comprehensive program that prepares students
for careers in marketing, advertising, and data analysis by integrating foundational principles
with advanced technical skills. Students will explore strategies to promote products and
services, engage customers, and build brand identity through digital technologies and
traditional methods. The program emphasizes leveraging online platforms, social media, and
email marketing to design and manage brand campaigns while using data analysis to inform
strategic decisions and optimize customer relationships.

Marketing Il focuses on advanced marketing strategies, integrating data analysis, strategic
content marketing, and campaign optimization. Students will refine their ability to analyze and
interpret large data sets using Tableau and Google Data Analytics while developing advanced
content strategies to engage and retain customers. The course includes creating cohesive and
professional marketing visuals, managing multi-channel campaigns, and incorporating ethical
advertising practices into strategic decision-making.

Students will participate in at least two Career-Connected Education and Work-Based Learning
experiences in this course, which might include informational interviews or job shadowing
relevant to the program of study.

Students are encouraged to participate in extended learning experiences through aligned
Career and Technical Student Organizations (CTSOs). CTSOs are a cocurricular requirement in
the Carl D. Perkins Act, and alignment to CTSO activities is an expectation for CTE programs in
the state of Maryland.
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3. KNOWLEDGE AND SKILLS
A. The student demonstrates the necessary skills for career development, maintenance of
employability, and successful completion of course outcomes. The student is expected to:

1.

5

Identify and demonstrate positive work behaviors that enhance employability and job
advancement, such as regular attendance, promptness, proper attire, maintenance of a
clean and safe work environment, and pride in work.

Demonstrate positive personal qualities such as flexibility, open-mindedness, initiative,
active listening, and a willingness to learn.

Employ effective reading, writing, and technical documentation skills.

Solve problems using critical thinking techniques and structured troubleshooting
methodologies.

Demonstrate leadership skills and collaborate effectively as a team member.
Implement safety procedures, including proper use of software and following privacy
guidelines.

Exhibit an understanding of legal and ethical responsibilities in the marketing field,
following copyright laws and regulations.

Demonstrate time-management skills and the ability to prioritize tasks in a technical
setting.

B. The student identifies various career pathways in the marketing services field. The student
is expected to:

1.

Develop a career plan that includes the necessary education, certifications, job skills, and
experience for specific roles in marketing services.

Create a professional resume and portfolio that reflect skills, projects, certifications, and
recommendations.

Demonstrate effective interview skills for roles in marketing services.

C. The student develops technology and digital literacy skills. The student is expected to:

1.

2.

Use technology as a tool for research, organization, commmunication, and problem-solving.
Use digital tools, including computers, mobile devices, collaboration platforms, and cloud
services, to access, manage, and create information.

Demonstrate proficiency in using emerging and industry-standard technologies, including
marketing skills and applying creative techniques to create visually appealing and tasteful
products.

Understand ethical and legal considerations for technology use, including the principles of
data protection, copyright, and responsible technology use.

D. The student integrates core academic skills into marketing services. The student is
expected to:

1.

o

Demonstrate writing skills by drafting comprehensive project proposals and reports using
clear, concise, and professional language.

Demonstrate communication skills by developing advanced presentation skills for sharing
business data and project updates with stakeholders.

Use advanced Excel features (e.g., formulas, pivot tables) to analyze and visualize business
data.

Apply mathematical concepts, including statistical analysis and predictive modeling, to
interpret market research data.

Investigate global market trends and their impact on entrepreneurial ventures.

Evaluate the effects of government regulations and policies on business operations.
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E. The student demonstrates the necessary skills to develop advanced marketing strategies
that enhance brand image and market position. The student is expected to:

1.

Evaluate the effectiveness of integrated marketing campaigns in achieving business
objectives.

Analyze the role of digital and traditional marketing channels in building customer
relationships.

Create advanced marketing strategies that align with target audience needs and company
goals.

F. The student demonstrates the necessary skills to use advanced data analysis tools to
inform marketing decisions. The student is expected to:

1.

Use Tableau to create dashboards and visualizations that communicate key marketing
insights.

Analyze large data sets with Google Data Analytics to identify market trends and customer
behavior.

Evaluate campaign performance metrics such as ROI, customer lifetime value (CLV), and
conversion rates to inform future strategies.

G. The student demonstrates the necessary skills to create and manage professional-level
digital marketing content. The student is expected to:

1.

Design and implement advanced content marketing strategies to engage and retain
customers.

Develop cohesive content across multiple platforms using insights from HubSpot Content
Marketing Certification (Advanced Topics).

Create professional, visually appealing digital content that aligns with brand standards and
campaign objectives.

H. The student demonstrates the necessary skills to apply ethical principles and best
practices in digital marketing. The student is expected to:

1.

Explain the ethical considerations involved in targeted advertising, particularly for
underserved populations.

Ensure all marketing content adheres to copyright laws, data privacy regulations, and
ethical advertising standards.

Apply best practices in managing customer data to enhance trust and loyalty.

I.  The student demonstrates the necessary skills to apply ethical principles and best
practices in digital marketing. The student is expected to:

1.

Explain the ethical considerations involved in using behavioral data to influence purchase
decisions across funnel stages.

Ensure that funnel-based strategies are inclusive and avoid manipulation, especially for
vulnerable populations.

Apply ethical data practices when tracking customer behavior through the marketing
funnel.
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J. The student demonstrates the necessary skills to optimize the marketing path to purchase
funnel using advanced data and content strategies. The student is expected to:

1.

Analyze performance metrics at each funnel stage (e.g., bounce rate, click-through rate,
conversion rate, retention).

Adjust content marketing strategies based on where customers are in the funnel using
insights from tools such as HubSpot and Google Analytics.

Develop full-funnel campaigns that integrate multi-platform messaging to drive customer
engagement, lead nurturing, and final conversion.
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Course Standards: Career Connected Learning | and Il

Career connected learning is an educational approach that integrates classroom instruction with
real-world experiences, enabling high school students to explore potential careers and develop
relevant skills before graduation. By participating in work-based learning opportunities—such as
apprenticeships, internships, capstone projects, and school-based enterprises—students apply
academic concepts in authentic settings, gain practical industry knowledge, and build
professional networks. This hands-on engagement helps students connect their studies to future
career paths, strengthens their problem-solving and communication skills, and supports a
smoother transition into college, vocational programs, or the workforce.

All Career and Technical Education Programs of Study include aspects of work-based learning, and
almost all of the programs include two Career Connected Learning (CCL) courses. Below are the course
descriptions for CCL | and CCL II. The CCL standards can be found via this link:
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